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Hot air, graduations and free time are all creeping 
up on spring. Summer is coming, fast and furious, 
and so is the newest time of year: Music Festival 

Season. The demographic is growing. 
The Woodstock-ers have diversified; folks old and 
young, rockers and ravers, can all find their niche. 

Lineups cover the spectrum of genres. 
Attendees can come across an oldie or stumble on 

a new sound. 

Enjoy and rock on.
Sincerely, the sound sentinel

The Sound Sentinel has put together the most 
brow-raising coverage on this upcoming season.
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INSIDE
Chicago music scene: 
Comparing festival vs. 
Individual concert prices

Missed Connections: 
Coachella-goers try to find 
people they bumped into 
during shows

Breaking down the big 
dogs: Looking at all the 
stats of major festivals

   Spring is the season 
for transitioning. Col-
lege seniors are gear-
ing up for graduation, 
returning students are 
applying for that big 
name summer intern-
ship and others are just 
simply spending more 
time outdoors to soak 
up the beaming sun 
they missed dearly.
   But for avid 
music-lovers in the city, 
warmer weather is 
generally a sign of 
something else ap-
proaching — festival 

season. Usually kick-
ing off with Coachella 
in April, and ending 
during the late sum-
mer with festivals like 
Lollapalooza, the series 
of music festivals that 
take place during these 
months is guaranteed 
to attract publicity, 
die-hard fans who are 
prepared to dance non-
stop for days on end 
and most importantly 
— lots of money.
   It comes as no sur-
prise that the costs of 
passes to these large-

scale events will deplete 
bank accounts faster 
than a textbook. Still, 
however, many peo-
ple remain concerned 
about whether the 
pricey cost of a 
general admission ticket 
to hundreds of bands in 

one weekend is worth 
the price.
   Of course, the history 
of music festivals traces 
all the way back to the 
’60s. According to a 
report from Resident 
Advisor, music festi-
vals began to increase 
in popularity from an 
elite, high-class event to 
a larger, more cultural 
showcase in which a 
mass of people could 
attend around the mid 
2000s.
   “Youth culture” in 
regards to forming and 
shaping one’s identity in 
the realms of fashion, 
art and music became 
a new market that 
promoters could tap 
into. Essentially, older 
festivals like Woodstock 
inspired the popular 
music festivals of today 
like Austin City Limits.

BY KEVIN QUIN/THE DEPAULA

CHICAGO: 
FESTIVALS 
VS. CONCERT 
PRICES
Comparing prices of individual 
concert tickets to all day festival tickets
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CONTINUED ON PAGE 6

P3

Some of this year’s headliners for Chicago’s 15-year-old, annual summer festival

Chicago’s Summer Camp 2015 will 
feature a diverse lineup this May

IMAGE FROM SUMMERCAMPFESTIVAL.COM

IMAGE FROM LOLLAPALOOZA.COM
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   Fleeting love, 
split-second crushes, 
intervening fates – so 
much passion generated 
during the Coachella 
Music and Arts Festival 
was never explored over 
the last two weekends. 
As thousands of desir-
ous souls raced from 
stage to stage, missed 
connections were 
rampant, some of them 
tragic.
   For example, there’s 
this from the Gobi Tent, 
Weekend One, courtesy 
of the website Coachella 
Missed Connections, 
which is dedicated to 
fate intervention: “We 
were dancing next to 
each other at Todd 
Terje. I was too high to 
talk so I handed you 
my favorite marble. I’m 

gonna need that marble 
back.”  
   Or this: “You wore 
Mickey Mouse ears and 
licked my face as you 
walked thru the crowd 
during Dillon Francis. 
WHO R U?!”
   The site seems to have 
supplanted the original 
second-chance hook-up 
hub, Craigslist, which 
offers a mere fraction 
of Coachella-related 
searchers. None are as 
romantic.  
   Two ravers, for ex-
ample, who exited the 
festival and started 
talking Peace, Unity, 
Love, Respect should 
get married: “we were 
walking out of Coach-
ella together on Sunday 
when we started talking 
about your kandi, 

PLUR and under-
ground raves! You even 
kissed me and made out 
with me a bit as we said 
goodbye to show how 
awesome PLUR is! I 
wish I would have asked 
for your number so you 
can show me the under-
ground raving scene.”
   Two rockers had a 
brief interlude and 
conversation while 
smoking weed: “Friday 
after ACDC, we shared 
a high five and then a J 
on the walk back after 
you let me use your 
lighter. Your name was 
Dani and I really en-
joyed our con.”
   LSD, meet true love: 
“My friends and I gave 
you an awkward hug 
after alt-j. We were on 

COACHELLA’S missed connections

BY RANDALL ROBERTS/LA TIMES

Festival-goers try to get a 
second chance via Craigslist "My friends and I gave you an awkward hug after alt-j. We 

were on acid and your hair was short and pretty colored."

CONTINUED ON PAGE 6

PHOTO BY SFSTATION
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   Back in 1969, the 
events that occurred on 
a small farm in Sulli-
van County, N.Y., had 
a profound impact on 
the world and changed 
the shape of live mu-
sic forever. Most likely 
you’ve heard the stories 
and seen the pictures of 
Woodstock—you might 
even know someone 
who attended. Histo-
ry was made on that 
August weekend, not 
only because names 
like Joplin and Hendrix 
and Santana performed 
in front of a crowd of 
nearly a half a million 
people, but also because 
chaos resulted: Helicop-
ters were needed, the 
U.S. Army was called 
in, and the New York 
State Thruway was shut 
down. The combina-

tion of these large-scale 
problems and the leg-
endary onstage mo-
ments instantly trans-
formed this live music 
festival into one of the 
biggest cultural events 

of the 20th century.
   The cost for of admis-
sion for three days of 
history? $18. Yup, that’s 
right. Eighteen. Dollars. 
Crazy, right?
   Woodstock was eas-

ily the biggest music 
festival, but it wasn’t 
the first and certainly 
not the last. Since then, 
the business of live 
festivals has changed 
dramatically. Forty-five 

DATA COMPILED BY EVAN AUERBACH/COMPLEX MEDIA

DESIGNED BY MARSHALL MEIER

years after Woodstock, 
at last year’s Bonnaroo, 
one general admission 
three-day ticket cost 
$234. To put things 
into perspective, for 
that price you could’ve 

bought one Woodstock 
ticket for each member 
of the Migos and the 
original Wu-Tang Clan 
and still had money left 
over.
   In today’s industry 

COLORING FESTIVALS BY NUMBER
12 festivals broken 
down, from ticket 
prices to beer sales
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model, touring has 
become essential for 
artists, and they’ve got 
an insane number of 
festival rosters to try 
to get on each year. 
One would be crazy 
to try to attend them 
all. It can’t happen, 
right? Well, it sorta did 
happen, if you con-
sider sitting in front 
of a computer, me-

ticulously researching 
and pouring data into a 
spreadsheet of 12 of the 
major music festivals 
“attending.” Since mid 
March, I’ve virtually 
visited every tent and 
teepee from Texas to 
Tennessee, Chicago to 
Chattahoochee Hills, 
digesting every piece of 
analytic data from each 
acre of festival grounds. 
I got attendees, acts, 
arrests, and more, and I 
did it all without hav-
ing to endure a shitty 
celebrity DJ set, taking 
a single selfie, or need-
ing to flash a flicka da 
wristband.
   (Who knew you 
couldn’t find the 
amount of port-a-pot-
ties at Coachella?!) 
Gone are the days of 
the mega rap tours, like 
the Hard Knock Life 
Tour and Up In Smoke. 
Giant, rap-dominated 
shows like Rock the 
Bells and Paid Dues 
have crumbled, but the 
summer festival contin-

COLORING FESTIVALS BY NUMBER
ues to reign supreme, 
emerging from a 
crowd of teen-angst 
and glow sticks.
   Since the days of 
Woodstock, these 
gigantic outdoor 
events have had 
historic implications. 
However, in the last 
few decades, these 
types of festivals have 
turned into huge 
money-makers. From 
artists and promoters, 
to brand sponsors and 
food and drink ven-
dors, everybody wins. 
I mean, imagine pay-
ing $14 for a beer at 
Sasquatch. (No, Molly 
was not included.) 
The surge in outdoor 
festivals not only has 
a huge effect on the 
music side of the biz, 
but the economic 
impact to the hosting 
cities is also massive. 
To give you a better 
sense of the numbers, 
here is the Complex 
Music Festival Season 
Breakdown.
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   Since then, music 
festivals have become 
much more than just 
seeing a favorite band 
play live. The experi-
ence of being surround-

ed by equally eager fans, 
an endless supply of al-
cohol and stations with 
various free swag create 
a climate of kinship and 
familiarity that some 
believe is priceless.

   Jeremy Garcia, DePaul 
sophomore, already 
purchased his Lollapa-
looza passes for this 
year’s festival. He enjoys 
being outside in larger 
crowds, as opposed 
to being crammed in 
smaller venues.
   “I’m really excited 

because it’s my second 
year going,” Garcia said. 
“There’s so much to do 
and always something 
going on, so I think it’s 
totally worth it. It’s just 
an overall really fun 
atmosphere.”
   Despite the hundreds 
of thousands of attend-

ees these festivals draw 
in every year, some 
remain skeptical about 
investing in a pass, like 
Katy Guzman. Like 
many others, Guzman 
has always been un-
convinced of spending 
hundreds just to see a 
couple of acts on the 

bill. 
   “It just doesn’t seem 
worth it,” Guzman, a 
DePaul junior, said. 
“Plus the smaller venues 
tend to produce more 
intimate shows. I can 
actually feel a connec-
tion with the band.” 
   The benefits of host-
ing a large-scale mu-
sic festival cannot be 
ignored, however. For 
larger cities like Chica-
go that have lower-in-
come neighborhoods, 
music festivals are a 
chance to boost the 
city’s local economy by 
increasing tourism.
   Looking forward, as 
festival numbers con-
tinue to increase, they 
may soon become the 
primary attraction for 
live music.

CONTINUED FROM PAGE 2

FESTIVALS VS. 
CONCERT PRICES

CONTINUED FROM PAGE 2

MISSED
CONNECTIONS

acid and your hair was 
short and pretty col-
ored.”
   One entrepreneur was 
looking for a different 
kind of connection: 
“Winklevoss twins, 
I saw you and your 
entourage during Nero. 
You were tall, built, and 
identical. I need invest-
ment for my startup. 
Hit me up.”
   Two star-crossed 
lovers bonded over 
the designer Vivienne 
Westwood: “i was at 
gorgon city, you asked 
if my hat was a real 
westwood. i knew then 
it was true love.”
   Did you have a near-
miss at Coachella? 
Burner, which created 
the site, is willing to 
help -- provided you 
give them your phone 
number. Those looking 
for closure can send an 
anonymous text or pic-
ture or leave a voicemail 
at the number on the 
website. (Note: Be-
cause the messages are 
anonymous, the above 
missed-connections are 
unsubstantiated.)

WANT MORE 
MUSIC 
MADDNESS?
SCROLL ON 
THROUGH...

WWW.
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SOUND
ONLINE
.COM

ROCK ON 
READERS


